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Introduction 

The Salt Lake City Council on the Arts was formed in 1976 at the request of Mayor Ted Wilson, 

who appointed its first Executive Director. The Council was created to help distribute funds to 

arts organizations within the City, taking the burden off the City Commission. By 1979 a 

nonprofit entity, The Salt Lake Arts Council Foundation, was established to manage funds 

designated for the arts organization and also begin programming of their own. The two staff 

members of the Foundation were City employees. In 1981, this new group moved into the Art 

Barn, located in the City’s Reservoir Park, when the space was vacated by the Salt Lake Arts 

Center. From that initial beginning, the organization now has six full-time City employees who, 

together with the Foundation board, have grown the original concept into a significant cultural 

entity in the City. 

The Salt Lake City Arts Council is the City’s designated local arts agency and uses its unique 

position as manager of both public and received-grant resources to leverage how the arts are 

supported and presented to the City. Through its work, the Council has created enduring 

connections between the arts and the public, cultivated future artists and arts organizations, 

given voice to community arts conversations and needs, provided resources for arts 

programming, offered education about the arts as well as support of arts education efforts, and 

impacted City policy affecting the arts. It has developed its own programs, as well, that have 

endured for decades and serve as models for other arts programming. 

While other divisions within the City conduct arts programming, the Arts Council is the only 

division where the support and expansion of art is its primary purpose. The staff is comprised of 

arts professionals who bring an educated, curatorial perspective to their work. The staff are well-

positioned to lead the City’s art initiatives, as they are well-versed in the arts and the community 

and provide technical assistance to other arts organizations. In addition, the Arts Council staff 

has the experiences and opportunities to develop arts policy within the City and its partners and 

to advise the City regarding best practices in utilizing the arts to create community vibrancy and 

vitality. With their reputation firmly established, the Arts Council will continue to be the artistic 

face of the City and help support and market all artistic elements in the City. 

Working together, the staffs of the Arts Council, Department of Economic Development, and the 

Mayor’s office can support creative endeavors in new ways and market Salt Lake City as a 

vibrant, creative, engaging place to live and work.  This strategic plan establishes an effective 

three to five year-long path for this collaboration. 
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ARTS, ECONOMIC DEVELOPMENT, AND VIBRANT CITIES 

Residents of the region surrounding Salt Lake City are active participants in the arts.  An arts 

demand study conducted for the Cultural Core Action Plan found that more than 75% of 

residents within a 75 minute drive from downtown Salt Lake City rated themselves as “inclined” 

to participate in the arts.1  Further, a study conducted by the National Endowment for the Arts 

reports that Utahans go to arts events—plays, concerts, dance performances, gallery exhibitions, 

and movies—more than people anywhere else in the nation.  An estimated 84.5% of adults in 

Utah attended visual or performing arts events or went to the movies in 2015, the highest level 

of any state in the country and well above the national average of 66.2%.2 

The nonprofit arts and culture industry in Salt Lake City is a sound investment.  It attracts and 

develops businesses, supports jobs, spurs tourism, and generates government revenue.  This 

sector generates $306.6 million in total economic activity in Salt Lake City.  This spending--

$112.4 million by nonprofit arts and cultural organizations and an additional $194.1 million in 

event-related spending by their audiences—supports 10,479 full-time equivalent jobs, generates 

$215.7 million in household income to local residents, and delivers $27.9 million in local and 

state government revenue. 3 

Artists and arts organizations are key to Salt Lake City’s economic vitality.  Those involved in the 

creative industry, for-profit and nonprofits alike, are small businesses.  They are entrepreneurial 

and resilient and they are local employers, consumers, and producers.  They actively participate 

in the City’s economy by paying employees, contracting for services, acquiring assets for the 

community, and purchasing supplies. 

Unlike other industries, however, arts and culture-related small businesses leverage a significant 

amount of event-related spending by their audiences.  Patrons to arts and culture events may 

pay to park their cars, purchase dinners at restaurants, have coffee, dessert, or drinks after an 

event, and pay a babysitter when they get home.  All of this economic activity adds additional 

commerce for local businesses. 

The arts also play a role in business development.  Business leaders in Salt Lake City report that 

in evaluating where to locate their businesses, they are looking for more than just tax breaks. 

 

                                                                 

1 Salt Lake City/Salt Lake County.  Cultural Core Action Plan.  December 2016.  http://www.slcgov.com/cultural-core 

2 National Endowment for the Arts, Arts Data Profile #11.  August, 2016.  https://www.arts.gov/artistic-
fields/research-analysis/arts-data-profiles/arts-data-profile-11 

3 Americans for the Arts.  Arts & Economic Prosperity® 5 in Salt Lake City, UT. June, 2017.   
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Most savvy business executives will say that their employees are their most valuable resource.  

CEOs realize that employees become dissatisfied when the area in which they live does not offer 

them adequate leisure activities.  More and more companies looking to relocate want to know 

what types of cultural activities exist for their employees. 

Data from the Salt Lake City Business Survey conducted in 2017 confirmed that arts and 

entertainment along with quality of life has a significant impact on local businesses choosing to 

do business and expand in Salt Lake City. 4   

The survey found that arts and entertainment (A&E) is among the top five major contributors 

that keep companies in Salt Lake City.  In addition, 

 ●  A&E ranked very high for SLC businesses for what is important to them 

 ●  A&E topped the importance list for companies who would expand in SLC 

 ●  A&E ranked high in importance for odds of a company to expand within SLC  

The arts also contribute to workforce development. The arts are about creative thinking, 

problem solving, and reframing issues in ways that reveal insights and opportunities.  A 2010 

Americans for the Arts survey found that 72% of companies contributing to the arts recognize 

that art skills stimulate creative thinking, problem solving, and team building.5 

A recent study conducted by the University of Utah College of Fine Arts, reports that 96% of the 

24 Utah companies surveyed responded that the businesses in their industry can only remain 

relevant if they have a creative workforce.  Sixty one percent said that creativity is paramount to 

their success. The study found that when Utah hiring managers ranked qualities they look for in 

employees, creativity ranked 91%, company fit 87%, related experience 86%, area of study 49%, 

and educational institution 32%. 6  

Creativity is linked with those skills and attributes that are becoming more important in the 

industries represented by the responding companies.  Collaboration and teamwork, ability to 

communicate effectively, innovation, ability to generate new ideas, and resourcefulness were all 

ranked highly as desirable employee attributes. 

The Salt Lake City Corporation can also foster this creative climate through its economic 

development practices. Tom Borrup, founder of Creative Community Builders, gives six criteria 

for successful communities: 

1. The image and self-image of the community are rooted in history and authenticity 

                                                                 

4 Economic Development Corporation of Utah, Salt Lake City Business Survey.  June 2017 

5 Lynch, Robert.  Public Management, “The Arts are Definitely Good for Business”.  April 2013. 

6 Gomberg, Marina.  Studio, “Creative Currency—a study of Utah’s creative economy”.  2017. 
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2. They have a healthy and functional civic culture 

3. They adapt to changing conditions 

4. They integrate new ideas and people 

5. They find synergy across disciplines and sectors 

6. They invest in infrastructure (physical and social) 

The most important factor for success in this model is number two, a positive civic culture, which 

is most directly nurtured by arts and cultural activities.7 

Working together, the Salt Lake City Arts Council and the Department of Economic Development 

have the opportunity to effectively engage each of these criteria making Salt Lake City a vibrant, 

vital city through the arts. 

                                                                 

7 Borrup, Thomas.  Presentation at the Creative Communities Conference, South Salt Lake, UT.  May, 2017. 
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Steps in the Development of the Strategic Plan 
COMMUNITY ENGAGEMENT AND GOALS DEVELOPMENT 

The process of creating the Strategic Plan has spanned several years.  Beginning in 2013, the 

board of the Salt Lake Arts Council Foundation began holding strategic planning retreats instead 

of January meetings each year.  Professional facilitators were engaged to help the board and 

staff review and revise the organization’s mission, vision, and value statements and to develop 

program priorities.  These retreats involved reviewing relevant data regarding the City’s arts 

endeavors, listening to invited speakers representing various arts communities, and vigorous 

discussion among the board members who represent various arts and business communities and 

each geographic district within the city. 

In November of 2015, the staff engaged in leadership and accountability training and developed 

a patron engagement charter that put the mission, vision, and values of the organization central 

in their everyday work.  This charter is reviewed annually and signed by each employee. 

Over the past two years, the organization conducted an arts assets mapping project for the City 

and collected surveys from 92 arts organizations who described their work, goals, and needs; 

participated in the Arts and Economic Prosperity®5 study which used visitor intercept and on-

line surveys with local arts groups to analyze the economic impact of the arts in Salt Lake City;  

commissioned an economic analysis study of the Twilight Concert Series that included interviews 

with businesses and an in-depth review of the cash receipts of one business; conducted visitor 

intercept surveys at the Living Traditions Festival and the Twilight Concert Series; conducted two 

on-line visitor surveys with ticket holders of the Twilight Concert Series; conducted surveys of 

more than 700 participants of the Living Traditions Festival; interviewed funders, City Council 

members, and business and arts leaders regarding the role and impact of the organization; 

convened focus groups and round tables related to each program and the role of the arts in 

economic development; and participated in community engagement exercises related to the 

development of the City’s Cultural Core project. 

In addition to conducting primary research in regard to the impact and role of the arts in general 

and the organization specifically, the staff and board regularly review secondary research 

generated on these topics.  The staff also reviews and monitors the practices and initiatives of 

other local arts agencies in comparable cities and participates in dialogues with other local arts 

agencies nationally through the Americans for the Arts Local Arts Network and the Public Art 

Network. 

As the results of the various research projects were presented, interpreted, and analyzed by the 

board and staff in the creation/revision of the organization’s mission, vision, and values; and the 
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organization transitioned into the new City Department of Economic Development and aligned 

with department goals; and worked with the Mayor’s Senior Advisor for Arts and Culture, four 

strategic goals emerged: 

 1.  Maximize the City’s investments in the arts 

 2.  Create vibrancy by making Salt Lake City a place for the creative class to thrive 

3.  Reflect Salt Lake City as a diverse, progressive, vital city where all people create and 

participate in artistic activities of all forms at all levels 

4.  Ensure public spaces—and private developments as appropriate—are vibrant and 

aesthetically pleasing by incorporating arts and culture and by promoting education of and 

visitation to these public spaces 

STRENGTHS, CHALLENGES, OPPORTUNITIES, THREATS 

One of the first steps in developing strategies was gathering public input related to the 

organization, its programs, and the arts community.  This information was gathered through four 

roundtables and two focus group discussions.  The items are not listed in any order or priority. 

 

SLC Arts Council The Arts in General 

Strengths  

Unique relationship with the city High quality art 

Established, wide and varied programs ZAP- high approval by population 

A model for local arts agencies High attendance 

Broad audience reach High concentration of full-time creative jobs  

Great reputation Variety 

Seasoned staff Risk taking by arts groups 

Physical space Lots of opportunities for youth 

Arts rich Great geek/nerd culture 

Strong volunteer corps Lots of public art, 1% program always funded 

Experience with a variety of arts venues in 
town 

Oldest arts council in U.S. – longstanding 
support 

Serve wide range of socio-economic groups Many large scale festivals and events 

Focus on local artists  

Loyal followers of programs  

Can work City-wide  

Non-profit  

Know artists and arts groups in the City well  
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SLC Arts Council The Arts in General 

Challenges  

Funding Little support for individual artists 

Branding Industry not well tracked 

City/Foundation governance issues Limited philanthropic base 

Few individual donors Programming condensed in downtown 

Lace of community gravitas Challenging to navigate 

 Lacking mid-sized performance/studios 

 Few visual arts venues 

 Over-saturated in performing arts 

 Value but don’t want to pay for it 

 Cultural core creates more in downtown 

 Need support for new art forms 

 Changing demographics 

 

SLC Arts Council The Arts in General 

Opportunities  

Now prominent in Economic Development – 
put prominently in core documents 

Marketing for entire arts community 

Create unified message to market Arts and Economic Prosperity Study  

Consistent funding sources Access to private and public spaces 

Broader audiences and venues Package arts amenities as business 
recruitment 

Encourage business investments in arts Changing demographics 

RDA encourage private investments  

Encourage more and preserve what is here  

Branding and marketing thru new Dept.  

New grant categories  

 
 

SLC Arts Council The Arts in General 

Threats  

Unique relationship with the City Population shifts in the County 

Ability to stay in tier 1 ZAP  Federal funding changes 

Program competition/saturation Stagnant philanthropy—no new opportunities 

Programming is unbalanced re: budget  
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DATA REVIEW 

ARTS ASSET MAPPING 

Another early step in determining strategies was to map the City’s arts assets and determine 

gaps and needs.  In the summer of 2015, consultants conducted an on-line survey and phone 

interviews with 92 arts organizations that work in Salt Lake City. The objectives of the research 

were to: 

1.  Understand current arts programming occurring in Salt Lake City 

2.  Reveal holes/opportunities for further arts program development 

3.  Understand who is being reached by Salt Lake City staff and how resources are being       

distributed 

4.  Gather contact and organization information for communication and marketing 

5.  Understand ways to increase communication between existing arts organizations 

6.  Support the development of more strategic City-based arts funding and initiatives 

7.  Identify materials for arts capacity building training 

8.  Understand if an outreach and marketing platform is needed 

The survey revealed the following: 

●   The groups reported that the pathway for emerging artists is weak 

●   The groups want a relationship with City arts employees, engagement, and support  

●   The groups want low cost venues that are varied to serve a wide variety of needs 

●    Many groups indicated their greatest need from the City was funding 

●    The groups indicated a need for leadership from City arts staff in maneuvering City 

permitting and other red tape; convening around specific topics, capacity building, sharing 

resources, and growing administrative support; spawning partnerships and collaborations; and  

marketing the City’s arts assets  

●    The groups reported wide use of the Now Playing Utah marketing platform, though indicated 

a strong desire for its revision 
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SALT LAKE CITY CULTURAL CORE ACTION PLAN 

Throughout 2016, a visionary collaboration of the City and County of Salt Lake established a 

Cultural Core Action Plan, shaped through extensive community engagement.  The staff and 

board of the Salt Lake City Arts Council participated in many of the workshops, focus groups, and 

interviews that informed that process.  In addition, the results of that in-depth community 

engagement were reviewed in the creation of this strategic plan. 8  

                                                                 

8Salt Lake City/Salt Lake County.  Cultural Core Action Plan.  December 2016.  http://www.slcgov.com/cultural-core 
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As a part of the creation of the Cultural Core Action Plan, a community survey was conducted to 

assess residents’ desires for arts offerings. 
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Especially poignant are the suggestions for enhancing creative placemaking. Creative 

placemaking is defined by the Sign Research Foundation as a multi-faceted approach to planning, 

design, and management of public spaces. Creative placemaking capitalizes on local community 

assets, inspiration and potential, with the intention of creating public spaces that promote 

people’s health, happiness, and well-being. The Salt Lake City Arts Council is uniquely poised to 

implement these recommendations, as appropriate, in locations throughout the City to achieve 

results similar to those anticipated in the City’s downtown core.  Those recommendations 

include: 

1. Increase the visibility, quality, and quantity of public art 

2. Develop a visible and coordinated aesthetic in an area 

3. Improve wayfinding in areas 

4. Activate underutilized places and spaces through permanent and temporary artistic 

interventions of various scales 

5. Create dedicated places to support programmed spontaneity 

6. Develop broadly engaging themes that connect existing and new programming and build 

on collaboration and collective themes 
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7. Encourage and increase community engagement with programming for families, 

children, and youth 

8. Provide opportunities to advance and showcase the work of Salt Lake’s creative 

community 

9. Encourage and support culturally inclusive programs reflecting Salt Lake City’s diversity—

all ages, backgrounds, abilities, ethnicities, and interests 

10. Encourage and support innovation, experimentation, and nontraditional forms of artistic 

expression  

COMPARABLE LOCAL ARTS AGENCIES 

Throughout 2015, staff of the Salt Lake City Arts Council participated in surveys conducted by 

American for the Arts for use in their 2016 census of local arts agencies. The national report was 

used in creating this strategic plan as a way to assess the organization’s work relative to peers 

around the country and in examining areas of focus. The report revealed: 
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The 2016 Local Arts Agency Census concludes that no two agencies are alike as the communities 

they serve are unique and diverse.  The Salt Lake City Arts Council is one of the few in the 

country where a nonprofit is connected to the City by ordinance and where City employees 

conduct the business of the nonprofit. Nonetheless, considering the Arts Council as a public 

entity, its makeup, programs, and services are very similar to the majority of other public, local 

arts agencies in the country.   

COMPARISON TABLE 

Regional community comparisons were also studied as a part of the strategic planning process.  

By using the Creative Vitality™ Index (CVI) (which compares the per capita concentration of 

creative activity using data on creative industries, occupations, and cultural nonprofit revenues 

indexed using a population-based calculation) Salt Lake City was compared to other cities to  

establish benchmarks for programs and assets.  This will be useful as program plans are created. 

ARTS AND ECONOMIC PROSPERITY ® 5 

Throughout 2016, the staff and the board of the Salt Lake City Arts Council responded to on-line 
surveys and facilitated the distribution of patron intercept surveys at a multitude of arts and 

cultural events in Salt Lake City to participate in the Arts & Economic Prosperity® 5 project 
conducted by the Americans for the Arts.  The study shows conclusively that the arts mean 
business in Salt Lake City and will be used extensively to support collaborations within the 
Department of Economic Development. 

OTHER KEY DATA 

May 2016 Economic Impact of the Twilight Concert Series by Bonneville Consulting 

May 2016 visitor intercept surveys, Living Traditions Festival 

July/August 2016 visitor intercept surveys, Twilight Concert Series by the Cicero Group 

Spring 2016 one-on-one meetings with City Council members 

2015 Interviews with community and funding leaders 
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STRATEGIC PLAN FRAMEWORK 

 

Salt Lake City Arts Council 

MISSION 

The mission of the Salt Lake City Arts Council is to promote, present and support artists, arts 

organizations, and arts activities in order to further the development of the arts community and 

to benefit the public by expanding awareness, access, and participation. 

VISION 

Salt Lake City, the capitol of Utah, is a vibrant community where arts are accessible to all, artists 

and arts organizations thrive City-wide, and where creativity drives community identity, 

economic activity, and civic pride. 

VALUES 

Diversity:  The programs, arts experiences, and grant opportunities we provide and the public 

and artists we serve reflect a broad spectrum of art forms, venues, and people. 

Accountability: Our processes, programs, and grant funding are open, transparent, and reflect 

best practices. 

Equity: We provide arts programming and grant funding opportunities to the public and artists 

that are fair, unbiased, and inclusive. 

Leadership:  As the City government’s lead arts organization, we provide arts administration 

leadership in the community by fostering and presenting inspiring and engaging programming, 

being an advocate for artists, creating awareness for the arts, and creating connections that fill 

gaps and fulfill needs. 

 

 

Based on the research findings and the organization’s mission, vision, and values, the Salt Lake 

City Arts Council in their role as the City’s local arts agency will implement the following strategic 

objectives. 
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STRATEGIC OBJECTIVES 

Goal 1.  Maximize the City’s investments in the arts  

1.  Create a financially sustainable, City arts program plan that fills the gaps identified in existing 

data related to the City’s current programs and the community’s needs. 

2.  Align the relationship between the City and the Arts Council Foundation in a way that best 

supports the City arts program plan 

3.  Present programs that fulfil the City arts program plan and create vitality City-wide 

Goal 2.   Create vibrancy by making Salt Lake City a place for the creative class to thrive 

1.   Champion affordable creation and presentation spaces9 

2.    Provide grants and direct payments to artists in varied categories for creations that help 

sustain and advance the arts in the City 

3.   Assist artists in managing the business of their art  

Goal 3.   Reflect Salt Lake City as a diverse, progressive, vital city where all people create and 

participate in artistic activities of all forms at all levels 

1.  Promote cultural equity throughout all city arts programs 

2.  Support the presentation and creation of art in all districts of the City, especially assessing and 

addressing east-side, west-side disparities 

3.  Help market Salt Lake City as an arts destination 

Goal 4.   Ensure public spaces—and private developments as appropriate—are vibrant and  

aesthetically pleasing by incorporating arts and culture and by promoting visitation 

1.  Integrate public art into all divisions within the City 

2.  Together with the Art Design Board, articulate strategies and practices for a sustainable and 

long-term, multi-layered public art program, including funding strategies 

3.  Create opportunities for artists and the community to participate in temporary, pop up art 

activities 

                                                                 

9 Dependent upon working out new processes with the RDA and the Business Development Division 
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ACTIONS 

Goal 1.  Maximize the City’s investments in the arts  

1.  Create a financially sustainable, City arts program plan that fills the gaps identified in existing 

data related to the City’s current programs and the community’s needs 

PRIORITY ONE PRIORITY TWO 

Identify an arts program that includes a 
resource plan (funding, staffing, etc.) and that 
fits the mission of the SLCAC 

Identify an arts program plan that includes a 
resource plan that supports all Salt Lake City 
Corporation arts efforts 

 

2.  Align the relationship between the City and the Arts Council Foundation in a way that best 

supports the City arts program plan 

PRIORITY ONE PRIORITY TWO 

Identify a relationship model/structure that 
will best accomplish the goals of the plan and 
maximize the attributes of each entity 

Review and revise City and Foundation 
ordinances, by-laws, and policies necessary to 
formalize a newly aligned relationship. 

PRIORITY THREE 

Document all operational processes and 
policies that are created as a part of the 
alignment of the two entities 

 

3.  Present programs that fulfil the City arts program plan and create vitality City-wide 

PRIORITY ONE PRIORITY TWO 

Create partnerships Convene artists and arts groups around 
multiple topics and issues 

PRIORITY THREE 

Collect and distribute date related to the arts 

 

METRICS 

●   Programming highlights 

●   Partnership numbers 

●   Outreach numbers 
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Goal 2.   Create vibrancy by making Salt Lake City a place for the creative class to thrive 

1.   Champion affordable creation and presentation spaces10 

PRIORITY ONE PRIORITY TWO 

Together with the RDA, create an inventory of 
RDA-owned spaces and make those available 
through affordable, short-term leases for a 
variety of creative endeavors 

Together with the business development 
team and the RDA, identify privately-owned 
spaces and work to make those available for 
affordable, short-term lease for a variety of 
creative endeavors 

 

2.    Provide grants and direct payments to artists in varied categories for creations that help 

sustain and advance the arts in the City 

PRIORITY ONE PRIORITY TWO 

Provide paid opportunities for artists at all 
levels of their career 

Enhance the City Arts grant program and 
encourage City Arts grantees to appropriately 
pay artists 

 

3.   Assist artists in managing the business of their art 

PRIORITY ONE 

Together with the Department of Economic 
Development staff, present business training 
opportunities and provide information on 
relevant training offered by others 

 

METRICS 

●   Square feet of space negotiated for temporary, discounted use 

●   Outreach numbers 

●   Partnership numbers 

 

 

 

                                                                 

10 Dependent upon working out new processes with the RDA and the Business Development Division 
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Goal 3.   Reflect Salt Lake City as a diverse, progressive, vital city where all people create and 

participate in artistic activities of all forms at all levels 

1.  Promote cultural equity throughout all City arts programs 

PRIORITY ONE PRIOIRTY TWO 

Through the arts grants programs, support 
the artistry of all groups and communities 

Through partnerships, technical assistance, 
and presentations support the artistry of all 
groups 

PRIORITY THREE 

Increase participation in the arts City-wide by 
addressing access issues (through City grants 
program, partnerships, low-cost ticket 
programs etc.) 

 

2.  Support the presentation and creation of art in all districts of the City, especially assessing and 

addressing east-side, west-side disparities 

PRIORITY ONE PRIORITY TWO 

Through the arts grants programs, support 
artistic activity City-wide 

Present arts programming City-wide using 
diverse partnerships 

 

3.  Help market Salt Lake City as an arts destination 

PRIORITY ONE PRIORITY TWO 

Participate in the Department of Economic 
Development’s City marketing and re-
branding efforts 

Participate in the Culture Core’s marketing 
efforts 

 

METRICS 

●   Outreach numbers 

●   Partnership numbers 
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Goal 4.  Ensure public spaces—and private developments as appropriate—are vibrant and  

aesthetically pleasing by incorporating arts and culture and by promoting visitation 

1.  Integrate public art into all divisions within the City 

PRIORITY ONE PRIORITY TWO 

Fully participate in the City’s Capital 
Improvement Program process 

Streamline the community-based public art 
process 

 

2.  Together with the Art Design Board, articulate strategies and practices for a sustainable and 

long-term, multi-layered public art program, including funding strategies. 

PRIORITY ONE PRIORITY TWO 

Identify any policies or ordinance changes Implement changes 

PRIORITY THREE 

Identify educational and tourist activities 
related to the City’s public art  

 

3.  Create opportunities for artists and the community to participate in temporary, pop-up art 

activities 

PRIORITY ONE 

Establish partnerships for activating spaces 
with temporary art 

 

METRICS 

●   Funding secured for public art 

●   Partnership numbers 
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METRICS 

  

CONCLUSIONS 

Salt Lake City is a rich and diverse collection of individuals, families, organizations, groups, and 

businesses. Arts and culture play an important role in the everyday lives of residents, act as 

attractions for tourists, and generate economic activity. The newly-formed collaboration 

between the various divisions within The Department of Economic Development along with the 

Mayor’s Senior Advisor for Arts and Culture reflect a strong commitment by the City 

Administration and City Council for creating a vibrant community through the arts. 
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S & S Entertainment 

Utah Division of Arts and Museums 
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24tixx.com                        
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George S. and Delores Doré Eccles     

Foundation 

 

 

 

 

 

SALT LAKE CITY CORPORATION 

Jackie Biskupski, Mayor 

Lia Summers, Senior Advisor for Arts and 

Culture 

Salt Lake City Council 

James Rogers, District 1 

Andrew Johnston, District 2 

Stan Penfold, District 3 

Derek Kitchen, District 4 

Erin Mendenhall, District 5 

Charlie Luke, District 6 

Lisa Adams, District 7 

Salt Lake City Department of Economic 

Development 

Lara Fritts, Director 

Ben Kolendar, Deputy Director 

Salt Lake City Arts Council 

Karen Krieger, Executive Director 

Kelsey Ellis, Assistant Director 

 

 

 

Visit Salt Lake 

ArtSpace 

Sugar Space 

ATMM 

Salt Lake County  

KRCL 

Slug Magazine 

Utah Arts Alliance 

 

 

 

 

SALT LAKE ARTS COUNCIL 

FOUNDATION BOARD 

Kerri Hopkins, Chair 

John Johnson, Vice Chair 

Matthew Castillo, Treasurer 

Mike Colby 

Linda Hunt 

Cannon Tarbet 

Chad Whittaker 

Eva Rinaldi 

Whitney King Hyans 

Richard Jaramillo 

Denise Brenes 

Efren Corado Garcia 

Annie Dayton 

 

 

 

                                                  June 2017 


